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ABSTRACT 

 

This study was conducted with the main objective of determining the level of satisfaction of tourists with 

cultural and heritage attractions in Taal, Batangas. The study covered the profile variables of respondents 

with regards to their age, sex, and civil status and their travel behavior variables with regards to purpose of 

travel, sources of information, number of visits, and length of stay. The study used the descriptive method 

to determine the neccessary information regarding with their levels of satisfaction while the validated 

questionnaire represented as the main data gathering instrument. For the interpretation of data, the 

researchers used frequency, percentage, weighted mean, verbal interpretation and one way anova. A total 

of 389 tourists in Taal, Batangas were chosen as respondents of the study. The researchers conclude that 

tourists tend to travel for leisure by knowing the place through word of mouth and there are more first-time 

tourists who visited Taal for day tour. The Escuela Pia, Basilica of St. Martin De Tours and Our Lady of 

Caysasay Shrineare the tourist attractionswith extremely satisfactory by the tourists  in Taal while the Casa 

real and San Lorenzo Ruiz Steps are slightly satisfied. The researchers also conclude that there is no 

significant difference between the levels of satisfaction of the respondents when grouped according to their 

profile variables. The researchers suggest that the local government and residents may continue giving 

assistance by way of financial support in tourism infrastracture. They should be part of planning and 

organizing their town for the continous development without destroying the resources instead preserving 

its culture and heritage. The Municipality of Province of Batangas as well as the owner of private attractions 

should further develop their tourist attractions by providing best services, amenities at an affordable price 

so that they encouraged more tourists and meet their satisfaction. 
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1. INTRODUCTION 

 

The The Republic Act 9593 or Tourism Act of 2009 states that one of its objectives is to encourage activities 

and programs which promote tourism awareness, preserve the country’s diverse cultures and heritage, and 

instill a sense of history and culture of tourism among the youth and populace.  The National Trust of 

Historic Preservation defines heritage tourism as “travelling to experience the places and activities that 

authentically represent the stories and people of the past,” and cultural heritage tourism as “travelling to 

experience the places and activities that authentically represent the stories and people of the past and 

present.” It also provides an opportunity for tourists to experience their culture in depth, whether by visiting 

attractions, historical or culturally relevant places, or by taking part in cultural activities.  Cultural 

attractions are important role in tourist at all levels, from the global highlights of world culture to attractions 

that underpin local identities. These attractions lure tourist who want to experience the places and activities 
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that represent the stories and people of the past and the present. The cultural heritage experience is a broad 

one: from sites, buildings and artefacts to people’s values, attitudes and ways of life including food, 

clothing, handicrafts, dance and events.  Heritage Attractions is important because it has a positive 

economic and social impact, it establishes and reinforces identity, it helps preserve the cultural heritage, 

with culture as an instrument it facilitates harmony and understanding among people and supports its 

culture. Tourists who visit a particular spot may find the place interesting if a specific characteristic of the 

place will give them satisfaction for a particular need or want. Tourists’ satisfaction with a trip or a 

destination is a result of many aspects, such as their perception of product elements experienced as well as 

their expectations before-and during the trip.    

 

Taal, Batangas offer tourism products that can satisfy needs or wants of tourist. It may consist of one or 

combination of components, including physical goods, experience, events, persons, history of destinations, 

properties, information and ideas. Since the cultural and heritage attractions is expressive site it is more 

related to emotion, whereas expressive experiences truly motivate and contribute to level the of satisfaction.  

 

The study aims to determine the tourist’s satisfaction with cultural and heritage attractions in Taal, 

Batangas. Specifically, it seeks to answer the following questions: 

 

1. What is the profile of respondents as regards to: 

 1.1 age; 

 1.2 sex; and 

 1.3 civil status? 

2. What is the travel behavior characteristic of the respondents as regards to: 

 2.1 purpose of travel; 

 2.2 sources of information; 

 2.3 number of visit; and 

            2.4 length of stay? 

3. How satisfied are the respondents with the cultural and heritage attractions in Taal, Batangas? 

4.  Is there any significant difference between the levels of satisfaction of the respondents when grouped 

according to their profile variables? 

 

2. MATERIALS AND METHODS 

 

The main purpose of the study is to determine the levels of satisfaction of tourists with cultural and heritage 

attractions in terms of their profile and travel behaviour characteristics. For this purpose, the researchers 

used the descriptive method subsequently it involves collecting of data in order to answer the questions 

regarding the status of the study with three main purposes which are to describe, explain and validate 

research findings.  Simple random selection was used in the selection of the respondents. This sampling 

procedure chose to make sure that every member from the given population was given equal opportunities 

of being selected.  The respondents of the study are the tourists in the municipality of Taal.   The descriptive 

survey method of research was used in this study to determine the necessary information regarding the 

tourist’s satisfaction with cultural heritage attractions in Taal, Batangas This consists of questions regarding 

the profile of the respondents, travel behaviour characteristics of the respondents and how tourists satisfied 

with cultural and heritage attractions by rating which 1 is slightly satisfied and 5 is extremely satisfied. 
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The questionnaire used in the study was divided into four (4) parts: the first part of the questionnaire focuses 

on the respondent’s profile which reveals the personal information of the tourists, then the second is the 

information with regards to their travel behaviour characteristics which are the purpose of travel, sources 

of information, length of stay, and number of visits, and the last part which is their levels of satisfaction 

with the cultural and heritage attractions located in Taal, Batangas.  The questionnaire was presented to the 

experts who extended their knowledge and further improved the questionnaire. Their insights and 

comments have been considered by the researchers. After validation, the questionnaire was revised and the 

necessary improvements were made and it was finalized for approval of the thesis adviser.   The 

questionnaires were personally distributed to the tourists from Taal, Batangas. The contents and the 

directions indicated were discussed in the survey questionnaires for them to easily understand the things to 

be done with the questionnaire. Upon the retrieval of the questionnaire, data was tabulated, computed, 

analyzed and interpreted accordingly. The confidentiality of the information that will be gathered will be 

treated with utmost protection and will be used only for the study. 

 

3. RESULTS AND DISCUSSION 

 

3.1. Profile of the Respondents 

 

The proponents prepared a survey questionnaire with three parts; the first part was about the profile of the 

respondents as regards their sex, age, and civil status. 

 

The result of findings was supported by the study of Trinhn, 2013, stated with reference to age, the 

distribution between Te Puia and the Museum was found to be statistically significant. However, when 

examining the observed as against the expected frequencies it was concluded that the Museum attracted a 

higher number of visitors in the younger age groups, and this was initially thought to reflect a situation 

where parents tend to take children to museums, a feature noted in many research projects.  

 

This is due to the fact that during the time of the survey, females are more willing and free to answer the 

questionnaires. However, it doesn’t signify that there are more females who visit the cultural and heritage 

attractions in Taal, Batangas.   

 

This data shows that the satisfaction of the tourists can also differ by the status because there are more 

single tourists visited Taal, Batangas rather than those married and widowed. This means that single tourists 

have more free time to go around exploring cultural and heritage attractions. 

 

3.2  Travel Behavior Characteristics of Respondents  

 

The part two of the survey was about the travel behavio characteristics relevant to the study.  

 

The frequency and percentage of the respondents as regards to their purpose of travel. One hundred twenty 

seven (127) tourists visited Taal, Batangas for Relaxation/Vacation with a percentage of 31, seventy two  

tourists visited for Visita Iglesa with a percentage of 17, fourty nine (49) tourists visited (72) for Celebrating 

special occasions with a percentage of 12, fourty five (45) tourists visited for Business purposes with a 

percentage of 10, fourty three (43) tourists visited to Just passing throuh with a percentage of 11, fourty one 

(41) tourists visited for Educational tour with a percentage of 10 while there were thirty five (35) tourist 

visited Taal, Batangas for Visiting friends and relatives with a percentage of 9. 
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The highest percentage is relaxation/vacation because most of the tourists are young adults who tend to 

escape from their working environment. Visiting friends and relatives got the lowest percentage because 

most tourists spend their time to explore the cultural and heritage attractions in Taal since the majority of 

the tourists travel for a day tour only. 

The frequency and percentage of the respondents regarding to their sources of information in visiting Taal, 

Batangas. The data shows that the most used source of information is recommended by friends and relatives 

with a percentage of 34, Pass experience with a percentage of 28, Social Media with a percentage of 27, 

Magazines with a percentage of 8 and Television got the lowest used in source of information with a 

percentage of 3.  

 

The frequency and percentage of the travel behavior characteristics of respondents regarding to their 

number of visit. One hundred twenty five (125) tourists only visit once with a percentage of 32, one hundred 

five tourist (105) visited more than three times with a percentage of 27, one hundred three (103) tourists 

visited twice with a percentage of 26 and there were fifty six (56) tourists who visited thrice with a 

percentage of 14.This shows that the majority of tourists visiting Taal, Batangas once because most of the 

tourists are first-time visitors of the place.  

 

Travel Behavior Characteristics as regards to Length of Stay the frequency and percentage of the travel 

behavior characteristics of the respondents regarding to their length of stay. Two hundred twenty three 

(223) tourists visited for day tour only with a percentage of 57, seventy five (75) tourists stayed for one 

night with a percentage of 19, fifty one (51) tourist stayed for two nights with a percentage of 15, twenty 

four (24) tourist stayed for three to four nights with a percentage of 6, nine (9) tourists stayed for five to six 

night with a percentage of 2 and seven (7) tourists stayed for more than 6 nights with a percentage of 1. 

 

The data shows that most of the tourists travel in Taal, Batangas just for a day tour only because the cultural 

and heritage attractions in Taal can visit one by one in whole day. 

  

Table 1. Levels of Satisfaction of Respondents 

Cultural & Heritage 

Attractions 

Weighted 

Mean 

Verbal 

Interpretation 

Escuela Pia 4.79 Extremely Satisfied 

Basilica of St. Martin De 

Tours 

4.77 Extremely Satisfied 

Our Lady of Caysasay 

Shrine 

4.35 Extremely Satisfied 

Museo nina Leon at 

Galiciano Apacible 

4.18 Very Satisfied 

Sta. Lucia Well 4.17 Very Satisfied 

Museo nina Marcela Mariño 

at Felipe Agoncillo 

3.88 Very Satisfied 

Galleria Taal 3.46 Very Satisfied 

The Wedding Gift House 3.45 Very Satisfied 

Goco House 3.34 Moderately Satisfied 

Villa Tortuga 2.82 Moderately Satisfied 

Libingan ng Kastila 2.65 Moderately Satisfied 



APCoRE Journal of Proceedings 
Vol. 1, Series 2, Business and Finance 
ISSN: 2704-4572 
Available online at https://www.apcore-inc.org/apcore-journal-of-proceedings 

 
    
  
 

19 | P a g e  
APCoRE Journal of Proceedings. Vol. 1, Series 2, Business and Finance 

 

 

 

 

The table presents the level of satisfaction of tourists with cultural and heritage attractions in Taal, Batangas. 

The data shows that Escuela Pia got the highest rating in the area with a weighted mean of 4.79, and 

interpreted as Extremely, Basilica of St. Martin De Tours with a weighted mean of 4.77, interpreted as 

Extemely Satisfied Our Lady of Caysasay Shrine has a weighted mean of 4.35 also interpreted as Extremely 

Satisfied  

 

Museo nina Leon at Galiciano Apacible with a weighted mean of 4. 18, Sta. Lucia Well with a weighted 

mean of 4.17, Museo nina Marcela Mariño at Felipe Agoncillo with a weighted mean of 3.88,  Galleria 

Taal with a weighted mean of 3.46, and The Wedding Gift House with a weighted mean of 3.45 are all 

interpreted as Very Satisfied while Goco House with a weighted mean of 3.34, Villa Tortuga with a 

weighted mean of 2.82 and Libingan ng Kastila with a weighted mean of 2.65 are interpreted as Moderately 

Satisfied.  

 

Casa Real with a weighted mean of 2.33 and San Lorenzo Ruiz Steps with a weighted mean of 2.29 both 

are interpreted as Slightly Satisfied which tourists tend not to visit because of its lack of popularity.  

There was no significant difference on the respondent’s level of satisfaction when grouped according to 

their age since the computed ANOVA was higher than the tabulated value at 0.05 of level of significance.  

 

There is no significant difference on the respondent’s level of satisfaction when grouped according to their 

sex. Null hypothesis is accepted since the P-value is 0.93 which was higher than the tabulated value at 0.05 

of level of significance. This means that even the respondent is male or female, the respondents level of 

satisfaction on the cultural and heritage attractions will still be the same. 

 

There is no significant difference on the respondent’s level of satisfaction when grouped according to their 

civil status since the computed ANOVA was higher than the tabulated value at 0.05 of level of significance 

the null hypothesis is accepted. 

 

4.  CONCLUSIONS 

 

From the findings of the study, the following conclusions are drawn:  

 

Age 18 to 28 tourists had much visited the cultural and heritage attractions in Taal, Batangas and more of 

them were female and unmarried or single. Tourists tend to travel for leisure by knowing the place through 

word of mouth and there are more first-time tourists who visited Taal for a day tour only.  Escuela Pia is 

the tourist attractions who got the extemely satisfying attraction by the tourists while San Lorenzo Ruiz 

Steps got the slighlty satisfying attraction by the tourists of Taal, Batangas.  The null hypothesis was 

accepted because the level of satisfaction of tourists had no significant difference with their profile 

variables. 

  

 

 

 

Casa Real 2.33    Slightly Satisfied 

San Lorenzo Ruiz Steps 2.29    Slightly Satisfied 
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